
GST106 Evaluating Opportunities and Business Concepts (2+0+0 2 Units)

• Perceiving  market  opportunities,  sources  of  new  ideas  including  census 
data. 

• Method of generating ideas. 

• Creative problem solving. 

• Developing the business concept. 

• Concluding market research. Product planning development process. 

• Legal issues in developing a business. 

• Creativity, business innovation and products development.


